' OIKONOMIKO NANEMIETHMIO AGHNON

METANTYXIAKO
MAPKETINIK & ENIKOINQNIAZ
A ZTEAEXH ENIXEIPHZEQN







Get presentation via SMS
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The mobile engagement company

What people do
On mobile?



U.S. Mobile Content Usage
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How many minutes mobile
users spend daily on their
smartphone?
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Breakdown Of The Average Smartphone Owner's
Daily Time-Spend

On Average, U.S. Smartphone Owners Spend 58 Minutes Daily On Their Phones
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Social Networking
17%

rce: Experian Marketing Services, May 2013




Mobile only?

Avg. time spent
per interaction
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Google - The New Multi-Screen World Study 2012
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Who we are?

O



Mobile ecosystem
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How messaging works

Customer Relationship User/Consumer
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SuccessStories 8 Messaging /é*l\\
%

50%Year—over—year growth
30M messages in 2014

+399% Year-over-year growth
>(5K uUserrequests

>25M Messages delivered
through mid-2014

X Higher response rate on SMS
vs. emalil

>140k messages perMonth
1,8|\/| messages in2013
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SuccessStories 8 Mobile Web /é*l\\
%

Fast Food restaurant
7.8M views per month (5,5M uniqu

23K monthly subscription (loyalty
card)

Automobile industry
7,8M views per month(US)
5,5M views per month(CA)

2X Time spent on site
compared to industry average
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How do people shop?
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